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RURAL AND INTERNATIONAL MARKETING

PAPER-RIMA-V
Time Allotted: 2 Hours Full Marks: 50

The figures in the margin indicate full marks. aNfeE T F0Z T YMo Q"Y/VW fac Fed1
Candidates should answer in their own words AT [NCST ©IRNF TR TG AT AT M
and adhere to the word limit as practicable. s R

MODULE-I
(RURAL MARKETING)

1. (a) Discuss the various factors which are making the rural market become attractive to 10
the corporates.

@ Soiiminefer TR &l AT 2 AN FICR SFIAT 2 S Gfe SIS S|

OR/S
(b) (1) Discuss the various scopes of rural marketing in India. 5
wiRCe &liiel feieicas R[ifen sreiefer it s
(i) Distinguish between Rural and Urban Marketing. 5
aiel @ *2ea Rieits ey #1167 foigiel e
OR/=
(c) Discuss the bases of buying behaviour pattern of rural consumers. 10
ool (Sre R @1 fofes #I7iBH 70 Senb=t It
OR/S
(d) Give the details of buying decision process of rural consumer. 10

A (SIS (17 Praire affe Jeifte Keee me )

2. (a) Discuss in detail the characteristics of Agricultural Goods. 15
AR FRGIS #Ieely= (aIETR Srad Tl
OR/9I93l
(b) Discuss the role of NABARD and other institutions for providing credit and finance 15

in rural areas.
alTel GENFIR RS @ R[fen (@ ¢ =l emiaif afovicT it swEE [Rsifae S
M

OR/=<l
(c) (i) Discuss the basic features of co-operative marketing. 7
IR Retelca 32y (el Siena s
(i) Explain the present problems of co-operative marketing in India. 8
SIS IR R TS it i e |

OR/9I¥4l
(d) (i) What do you mean by co-operative marketing? 5

TR Reterw Fo7ce 5 @Il 9
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(i) Describe the structure of co-operative marketing.

IR RN S SN ST

MODULE-II
(INTERNATIONAL MARKETING)

3. (a) (i) What is International Marketing?
wresfos [ste [ 9
(i) Distinguish between Domestic Vs International Marketing.
N @ T[T KA AT Seara I
OR/=
(b) Discuss EPRG framework in International Marketing.
([ A EPRG FTOTC SICabal Sl |
OR/=
(c) Discuss the process of Importing.
Swifer eiferatefer S el
OR/=
(d) (i) What is Documentation?
THECO 5 9

(i) Explain the importance of documentation in foreign trade.

R ST CFECTACR @G J IR |

4. (a) (i) What is Culture?
ke 5 9
(i) State its features.
22 RiEre e Srad Tt
(ii1) Discuss the influence of culture on International Marketing.
SIefos [Rstie TR 2o B Tl
OR/9I¥4l

(b) Discuss the economic and cultural environment of international marketing of any

nation.
I (T DS 6 Roeltes eliafos @R AFRoT #IfFa 7ooi Snetsa S
OR/S
(c) (i) Discuss the different stages of PLC in international marketing.
([ R 7ol Gi<el brars! [Rfew diwiafer Sitbel e |
(i) What is dumping?
T FiC 63 9
OR/S
(d) (i) Distinguish between standardization and adaptation.
TTFFa @R TSNS T AL @0 |

(i) Discuss the factors affecting the pricing strategy in international marketing.

TSP [0 R (S oo F@ aw Rene & o wiesa st
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